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fanfancy+ with GiGO

A store where you can create your International debut!

own fan style! First store in Taipei, Taiwan
A“fan-style store that supports your passions” created in In September 2024, we opened “fanfancy+ with
collaboration with Fukuya Co., Ltd. There are currently GiGO Garden City Taipei” in Taipei, Taiwan, our
four locations in Japan: Ikebukuro, Harajuku, Osaka first overseas location. We are developing initia-
Dotonbori, and Fukuoka Tenjin. Each location is filled tives to help customers enjoy fan activities more
with content driven by what customers’ love, including thoroughly, not only in Japan but also interna-
items for beautiful merch decoration, original food and tionally, including the sale of exclusive items and
drinks, and miniature photo spots for taking adorable Taiwan-designed miniature photo spots.

pictures of plush toys.

. il BEM\\ & g Cafe fOOd bUSineSS Amusement x Café x Entertainment
FUN VILLAGE

. Enjoy drinking, eating, and playing all at once!
Play together in the world of popular content

Not merely a simple café or bar, this business model combines entertainment content for your enjoyment. In Minami-Funabashi, we run a café in collaboration
with the men’s professional basketball team, the Chiba Jets, and in Imabari with the J-League club, FC Imabari.

Our indoor play parks for families let kids play in settings inspired by popular entertainment content, such as popular characters, toy brands, and well-known local
mascots. This location features three-dimensional play equipment themed around Tomica, Plarail, Licca-chan, and “Okaasan to Issho,” along with popular program
songs and entertaining original videos in the open area.
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Little Planet

Advanced digital technology for play innovation

i

As alicensed partner, we operate franchise locations of the “Little Planet”
next-generation theme park managed by Litpla Inc. Based on the concept of
“technology x play,” these theme parks offer attractions that make full use
of the latest digital technology and interactive play equipment that changes
images when touched, allowing children to learn through play. The theme
parks heighten children’s spirit of inquiry and creativity by offering a variety
of experiences.

GiGO Arcade Café KITTE Osaka

Anew business model that merges a café/restaurant with amusement. Enjoy some darts before lunch or have fun with retro games while drinking with friends.
We provide exciting experiences in a “logical yet novel” space where food and games connect seamlessly.

:NJ GiGO COLLABO CAFE GiGO's taiyaki

A space surrounded by your favorite content

Crispy outside, fluffy inside

REAL FPS ARENA in GiGO

Experience the new genre of “physical e-sports”
in a unique environment

Anew generation shooting game that uses infrared laser guns with no risk
of injury or pain. No additional equipment is necessary, making it accessi-
ble to a wide range of ages, including FPS game enthusiasts, those who find
traditional survival games challenging, as well as children.

We collaborate with popular
anime and artists, offering
original food and drink
menus and merch. GiGO
COLLABO CAFEisaplace
where fans can immerse
themselves in the world of
the featured works and enjoy
interacting with other fans.

Original taiyaki supervised by
Kuriko Co., Ltd., guarantee-
ing deliciousness. Limit-
ed-edition collaboration
taiyaki featuring characters
from games and anime are
manufactured using specially
made molds each time,
making them both rare and
buzzworthy.

09



Online business

GiGO ONLINE CRANE

Play whenever you want, 24 hours a day

Products business

GiGO MALL

Purchase limited-edition merch anytime

GiGO PRIZE

special prizes not constrained by the industry’s boundaries.

Creators Crane

We develop prizes featuring the
works of illustrators, cartoonists,
and other creators who are active
inavariety of fields.We will
continue to support the activities
of creators and create appealing
products by utilizing game centers
as a point of contact between
creators and users.

Making game centers a platform for creator activities

Quickly identifying needs and trends for prize development

We have launched a new brand of crane game prizes and are planning and manufacturing high-quality original prizes. We are quick to identify customer needs and
trends through the operation of our amusement arcades, and we develop prizes featuring characters from anime, comic books, games, and other content, as well as

GiGO app

This membership app offers
benefits such as “service
coupons” that can be used at
GiGO Group locations and
rewards based on spending.
GiGOZJY Launched in July 2019, the
app passed 1 million total
sign-ups in November 2024.

Akib@ko

This rental space for events
and functions is located in
GiGO Akihabara 5. Equipped
with sound systems, it can be
used for screenings, mini-live
performances, and product
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BEMANI PRO
LEAGUE

GiGO participates as a team
owner in BEMANI PRO
LEAGUE, a new entertainment
experience combining esports
and music, organized by
Konami Amusement Co., Ltd.

MACHI-NO-COIN

* We have implemented a

community currency (electron-
iclocal currency) service
developed by KAYAC Inc. Itis
contributing to community
revitalization, primarily in the
Akihabara, Ikebukuro, and
Shibuya areas.

https://coin.machino.co/ (in Japanese)

Creators Arcade

This original arcade machine
can be equipped with games
made by creators. We solicit
entries through an app devel-
oped by SHIKUMI DESIGN Inc.
and have installed machines
at some GiGO locations.

Workshops

We plan and hold workshops
utilizing digital technology,

. such as programming experi-

ences (now arequired subject
in Japan’s elementary school
curriculum) and electronic
work.

This online crane game service can be played
from asmartphone app or PC browser. As
long as you have an internet connection, you
can play anytime you want, 24 hours a day,
and the prizes you win will be delivered to

your home.

GiGO maLL >
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Thisis an online shopping site that sells
anime and game character merchandise.
It also offers advance sales of limited-edi-
tion items sold at GIGO COLLABO CAFE.
We aim to expand the product lineup in
the future.

customers

for the machines.

Rental business

Rent equipment tailored to your target

We offer game machine installation in unused facility spaces
and machine rentals for events. We can install various
machines tailored to your target customers, including popular
crane games, ride-on machines, and photo print sticker
machines. We take care of all arrangements for the machines
and prizes, including installation and setup. You can get start-
ed immediately as long as you have space and a power source

Sponsor

Our community-based arcades support local professional leagues that give dreams, hopes, and excitement to many people.

Puveles

U-NEXT Pirates
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SHIBUYA

SUNROCKERS SHIBUYA

PHIBAJETS
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CHIBA JETS
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FCIMABARI

A professional mahjong league
(M League) team.

A men’s professional basketball
team in the B.League B1 Central
District.

A men’s professional basket-
ball team in the B.League B1
East District.

A soccer team in the Kanto
Soccer League Division 1.

A J.League Division 2 soccer
team.
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HISTORY

2004

October

February

October

December

Sega Bee Link Co., Ltd., established, and opera-
tion of darts bars (“Bee,” “BeeRUSH,” “KABURA”)
transferred

SEGA Amusement Co., Ltd. merged into SEGA
CORPORATION

SEGA’s Amusement Arcade Division merged
into Sega Bee Link Co., Ltd., and company name
changed to SEGA Entertainment, Inc.

Industry’s first Ponta point service launched at
amusement arcades

SEGA Entertainment, Inc. becomes a subsidiary
of SEGA HOLDINGS INC. in a result of group
reorganization

Introduced payments via transportation
e-money

Absorption-type company split and transfer to
Be Re-inc co. Itd. of planning and operation of
dining and entertainment facilities, and sales of
darts accessories, etc., executed

Online crane game service started (now GiGO
ONLINE CRANE)

&
Head office moved from Higashi-Shinagawa,
Shinagawa-ku to Omori, Ota-ku

GENDA Inc. acquires 85.1% of shares of SEGA
Entertainment Inc. Company name changed to
GENDA SEGA Entertainment Inc.

September

December

January

September

October

December

January

September

Overseas subsidiary established in Taiwan (now
GiGO Taiwan)

Three amusement arcades start operations in
Taiwan

GENDA Inc. shareholding ratio becomes 100%.
Company name changed to GENDA GiGO
Entertainment Inc.

GiGO lkebukuro 1, the first location under the
new brand, opened

Merged with TAKARAJIMA Co., Ltd.

Head office moved from Omori, Ota-ku to
Higashi Shimbashi, Minato-ku

Absorption-type company split agreement
executed with Avice Co., Ltd.

SUGAI DINOS, Inc. business transferred in

GiGO app, the official app for GiGO Group
locations, launched

GiGO Lalaport Taichung, the first overseas
GiGO location, opened

Surpassed 200 GiGO locations in and outside
Japan

GiGO Sohonten flagship location opened on
Sunshine 60 Street in kebukuro

%

October

December

February

September

January

February

Fixed assets acquired from Amuzy Corpo-
ration. Rebranded MAXIM HERO to GiGO

ELTNTRIRR N

MATIM RERE

Business succession of amusement arcade
operation business from YK corporation
Co., Ltd.

82.45% of the issued shares of PLABI
CORPORATION acquired

Surpassed 300 GiGO locations in and
outside Japan

All shares of SANDAI Co., Ltd. acquired. All
shares of Kiddleton, Inc. acquired, and
overseas business division established

O==

All shares of AMEX Inc. acquired.
GiGO VIETNAM Co,, Ltd., an overseas
subsidiary in Vietnam, established

GiGO Osaka Dotonbori Honten opened in
Dotonbori, Osaka

Two GiGO stores opened in Ho Chi Minh
City, Vietnam

Surpassed 400 GiGO locations in and
outside Japan

Succession of amusement arcade opera-
tion business from DORAMA Inc.
All shares of HALOS CORPORATION

acquired

All shares of GameGoose Inc. acquired.

HIGHLIGHTS

01 /GiGO Sohonten global
flagship location opens

In September 2023, we opened GiGO Sohonten, the flagship location for
GiGO around the world. It consists of four floors (one basement floor and
three floors above ground) and an area of about 3,130 m2. With the
concept of “a stage where anyone can become the main character,” this is
an entertainment facility where anyone can enjoy their time as if they
were the main character. It introduces the fun of game arcades from
Japan to the rest of the world.

M&A of YK corporation,
PLABI, SANDAI and AMEX

The GiGO Group acquired YK corporation in December 2023 and PLABI
Inc. in February 2024. In May of the same year, the Group acquired the
amusement arcades operated by SANDAI Ltd., and in June, AMEX Inc.
joined the GiGO Group. By mutually sharing the know-how that the com-
panies have cultivated, we will provide amusement arcades that are more
fun than ever before in more regions.

(03 / GiGO Osaka Dotonbori
Honten, first flagship location
in Japan’s western region, opens

In August 2024, we opened GiGO Osaka Dotonbori Honten. It is the first
flagship location in the Kansai region and the second GiGO flagship loca-
tion. The location is about 2,880 m2 on three floors above ground, with a
10-meter-high digital signage system visible from part of the first floor. It
is one of the largest game centers in the region. With the concept of
“enjoy and entertain—this is everyone’s time to shine,” the location is a
complete entertainment venue filled with smiling customers.

(OQ4 /First locations opened
in Vietnam

In September 2024, we opened two GiGO locations, GiGO Vincom Plaza
3 Thang 2 and GiGO Vincom Mega Mall Grand Park, and in March 2025,
we opened GiGO Vincom Mega Mall Thao Dien, all in Ho Chi Minh City,
Vietnam. They are amusement arcades that combine a Japanese game
arcade with popular Vietnamese content. In the future, GiGO will offer
exclusive prizes and original events to bring GiGO's entertainment to
Vietnamese people.




